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The Problem

Aquifer a finite resource

Population projected to increase 11 million by 2030

Many areas in NE Florida will not be able to meet
water demands at current usage rates
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Half of water goes on lawnsz most people overwater
Public water supply z biggest use

- Can regulate industry, agriculture, utilities via permits
Need public to change behavior




~— Campaign Overview

Annual spring campaigns

Paid mass media TV, radio, newspapers, outdoor,
Internet, cinemas, bus wraps, direct mail

Partnership support - $
Partnership support z community -based messaging




-~ Campaign Overview

2000z 2001 research

2002-2004 7 get attention, raise awareness

2005200770) O OAEAO Oxi o6 1T Axl xA
2008 zmoney wasted from inefficient water use

2009-2010z new enhanced lawn watering rule
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Campaign research

Research began in 2000
U focus groups (qualitative)
U Pre/post campaign telephone surveys (quantitative)

Findings
U 82% were confident there is sufficient water for future
U 76% believed water rates are reasonable
U Only 29% said higher water bills would be best motivator
U 73% believed they use more water indoors than outdoors
U 95% believed that conservation at home can help preserve water supplies

Barriers
U no sense of urgency
u little knowledge of how to conserve
U not very motivated by $
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Goals:

Public Awareness A0 AOOATI OET1 j Of ET
AET x Ol Al REXEGAAAUO
A 060 xEAO bAhnhoBrindd @ I

Stages of change:
APre-contemplation to contemplation
APreparation (some action)

Campaign built on:

ABarrier - little knowledge of how to conserve
ANot motivated by $ - social norms more
motivating?

Flovida's Watrer

It's Worth Saving
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== 20022004 results

Awareness/attitudes:

Alncreased awareness of ways to change water use behaviors (from 63% to 90%)
ATV made most impact

ATV recall rate averaged 48% (from 41% to 59%)

AMai ntained fAhi gho | ev el questionwas lateresomded ( f r
AMen were more often the decision makers, although not by much

Behaviors:

AShift in fAmost pr act i loveflowdedcestcslavn wateting o n
AAImost everyone followed 1@ rule (although not featured in campaign)
ASignificant number water 3 or more days per week (28% & 32004 only) .
ASaid ads changed behavior (from 28% to 40%jostly lawn watering |




20052007 Campalign

Goals:
Alnform public (homeowners) about new 2x/week irrigation rule
AConvince them that this the way to a healthy lawn

Stages of change: preparation to action

Campaign built on:

Agrowing knowledge of how to conserve

Adesire for attractive lawn

AOAGPDAOOO AAOEAA | saving water

o)l rrle

Remember the rule. Water lawns no more
than two days a week.



2005 to 2007 results

Increased awareness that lawns should be watered no more than two
days a week from 64% to 85%

Increased awareness that there is a rule in place limiting watering to
two days per week from 32% to 66%

Steady drop in those who water three or more
days per week from 31% to 9%




2008 Campaign

Goals:
ARaise awareness of money wasted
AVisualize amount of water used

Stages of change: action/ maintenance
Campaign built on:

Possibility that $ is now
more motivating

Outdoor Water-Saving Tips
+ Water only when your lawn needs it, but
o more than two days a week. Water
before 10 a.m. or after 4 p.m.

2 * Position sprinklers to water the lawn, not
streets and sidewalks

* Plant drought-tolerant grasses, plants,
shrubs and trees

Indoor Water-Saving Tips
« Fix running toilets and dripping faucets

* Install low-flow toilets and showerheads

* Use water-efficient clothes washers and
dishwashers

Tips provided by the St. Johns River Water
Management District and the City of Port Orange

How much water are you using? Each person in our area averages 160 gallons per day.

And more than half of our residential water use is for lawns and shrubs. With that kind E

of pressure on our fresh water supply, we should all be looking for ways o use less. Start with these f|0|’lda s water
water-saving tips and find many more ways to conserve at floridaswater.com. it’s worth saving

A

B florida’s water.h

jt's WOl savmg



2008 results

AHigh recall ratesz 70% unaided, 89% aided

ASlight increase in those watering 3 days per week (9% to 13%)

AMore people (90%) report being knowledgeable about techniques
to conserve

AAbout one-third said ads changed behavior

AFewer than half know that water comes from under ground

ANo sense of urgency 85% say no water supply issues
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Goals:
Alnform people about new rule z specific watering days

ACompliance with rule

Stages of Change:

Pre-contemplation to action

Campaign built on:
ANew rule

AEasy to determine violations Y SERRNONR I e ;
St LT

AGood for your lawn
A Ax EALAAIGHAEE 6

know your/da
e

o

- less..

wbads 28 m
daswater.co
ys | flori ‘




20092010 results

Shift in why people follow restrictions: -
. &AA alilyh 061 r OOECEO OEETC
A el vl 8 B E OO FCEE OFF] €

Saving money still not a motivator




Public Awareness of and Adherence to Lawn
Watering Restrictions

WoR/esmndents Follow the

10n8 O7EU Al Ui O A#iiix OEA

—
Lawn Watering Restrictions?
T Ax1]

Base: Those who were aware that lawn watering restrictions were in effect in their area, follow the restrictions, and wadteir fawn.

Multiple responses accepted.

[January 2010 (N=135)
] June 2009 (N=150)

Because it is the law/T o avoid penalties

48%

7504 E=lFebruary 2009 (N=125)
0

28%

To conserve water/lt is the right thing to do

45%
49%
60%

To save money on my water bill

| don't water my lawn at all/Don't water much

Twice a week is enough/Haven't needed more water

Someone else is in charge of watering the lawn and
they follow the restrictions

F?»%
0%

5%
1%
2%

] 4%
0%
] 6%

4%

0%
0%
0] 3%

1%

Other comments

Don't know

Refused

0

Ulrich Research Services, Inc.

3%
2%

3%
1%
3%
0%
1%
0%

Interviewers asked respondents who said they
followed the lawn watering restrictions why
they followed them. In the January 2010 survey
OE A Ro0 Rkl QRGBT TioN
OE A I orGd OB b
represented a statistically significant shift from
the February 2009 survey, when only 28% said
they followed the restrictions in order to avoid
penalties. The percentage increased from 42%
in June 2009, but this change was not
statistically significant.

45% said they followed the restrictions in order to
AT T OAOOGA xAOGAO 1T O AAAAOO!
Ol Al 80 AEEO DPAOAAT OACA
February 2009 and 49% in June 2009.

Only one respondent said they didnot follow the
I AxT xAOAOET ¢ OAOOOEAOQETI
AT T 80N Dol ol BN T,
yards

[elNe]

%

25% 50% 75%

Percent of Respondents

Detailed findings: Table 8 15



20092010 results

- Fall mini campaign helped to maintain awareness of
restrictions (3% drop as opposed to 21% drop)

PR s 2
.‘}‘.\ kA AN
O
Mandatory lawn watering restrictions specify the days when you may Additional restrictions include:
water. These days depend on whether your address ends in an even or « Water only when needed and not between 10 a.m. and 4 p.m.

odd number or has no number, and on the time of year. So unless your

day and number are up, make sure those sprinklers stay down. * Water'for no more than‘one: hour per zone.

* Restrictions apply to private wells and pumps, ground or

surface water and water from public and private utilities.
know your days P
¢ Some exceptions apply.
T iampe wh ad Nonresidential Learn more at floridaswater.com
ime of year that end in an even : _ "
{or have no address) number Lobeerbohnd Information provided by the St. Johns River Water
Daylight Saving Management District.
Time el s N
e - florida’s water
Time aturday Sunday Tuesday B
it’s worth saving

« Daylight Saving Time is the second Sunday in March until the first Sunday in November. 800-725-5922
« Eastern Standard Time is the first Sunday in November until the second Sunday in March floridaswater.com




Public Awareness of Advertising About Lawn Watering

Wed Awareness of Advertising About Lawn Watering or Water Conservation
' EAOA UT O OAATR
OAAAd 02AAAT Ol U

1i 8 02AAAT Ol Uh
YT 0nnth OEA NOAOOEI I
R P Yo B e s e O e R e T e e
Base: All respondents.

Percent of Respondents Who

Recalled Advertising - Unaided

100%
75%
Post-Campaign
Post-Campaign 55%
50% 47%

0]
2270 26%
Pre-Campaign

120%

Pre-Campaign

Trend Line

EAAOAR
EAOA Ui O OAATh
T OAAAd O2AAAT Ol Uh EAOGA U1 O

Post-Campaign

79%

Post-Campaign

70%

Post-Campaign

68%

55%

Pre-Campaign

Question revised to refer to
OxAOAO AiT OAQ

41%

Pre-Campaign

OAOQET

31%

Pre-Campaign

OOEOET ¢ AAT OO xA
EAAOAR 1T O OAAA
ORI R B RRORN 10
66%
Post-Fall/Pre-Spring
Campaign

Public awareness of advertising
AAT 66 OxAOAOEIT C
declined from 79% in the June
2009 postcampaign survey to
66% in the January 2010 survey.
The decrease was statistically
significant. However, the
January 2010 measure of 66%

Question revised to refer to
OxAOGAOET ¢ Ui

(@]}

was also significantly higher
o than.the February 2009 pre

campaign result of 31%.

0%
February June January June January June February June February June January
2005 2005 2006 2006 2007 2007 2008 2008 2009 2009 2010

Ulrich Research Services, Inc.

Survey Period

Detailed findings: Table 33 17



| 20092010 results

People remembered new winter restrictions and reported
watering on correct winter day

44% correct winter day
58% correct winter day + summer day




Household Lawn Watering Practices

(@) at Ijay or Days Do Respondents Water Their Lawn in the Fall and Winter?

1618 O/1 xEAOG AAU 1T O AAUO Al Ul O
Base: Respondents who water their lawn on certain days in the fall and winter.

Monday
Tuesday
Wednesday ML
Thursday 8%

xAOAO ET OEA £AI1 AT A xET OAOeO

[ ] Odd addresses (N=46)
Bl Even addresses (N=72)

The January 2010 survey asked respondents
who knew they watered their lawn on a
certain day in the fall and winter which
days they watered. Since the restriction
assigned a different day of the week to

| 39% those with odd or even-numbered

‘ Saturday 5%
‘ Sunday 2

addresses, the chart shows the responses
separately for the two groups.

49% 39% of those with odd-numbered addresses

said they watered their lawn on

0% Saturday, while 49% of those with even
Thursday & Sunday 13% numbered addresses watered on
0 Sunday.
Wednesday & Saturday % | 15%
0,
Other 2-Day Combinations 12(2
0% 25% 50% 75%

Ulrich Research Services, Inc.

Percent of Respondents

Detailed findings: Table 26 19



Public Awareness of and Adherence to Lawn
Watering Restrictions

— \\
W Specific Restrictions About Lawn Watering

Ui 60 AOAAeO

Base: Those who were aware that lawn watering restrictions were in effect in their area. Multiple responses accepted.

We can water on certain days depending on
house number

We can water no more than 1 day per week

We can water no more than 2 days per week

Cannot water between 10 a.m. and 4 p.m.

Irrigation system can run only between 4
am.and 8a.m.

Manual sprinkers can run only between 4
am.and 8 am.

Other comments

Don't know

Ulrich Research Services, Inc.

93%

42%

24%

1%

<.5%

3%

3%

29%

The survey asked those who were aware of the
existence of lawn watering restrictions to
describe the restrictions in their area. 53%
said that they could water their lawn on
certain days only. 42% said they could water
their lawn no more than 1 day per week, and
29% said that they could water their lawn no
more than 2 days per week. Respondents
could give multiple answers to the question.

24% said they could not water between the
hours of 10 a.m. and 4 p.m.

0%

25%

50% 75%

Percent of Respondents (N=245)

Detailed findings: Table 3 20



20092010 results

- Still no sense of urgency/perception of problem




Awareness and Attitudes Related to Water Conservation

\\ =
Mre Wark el pipiday b s s e S i b o e Rees s gonad

1568 O! OA OEAOA AT U xAOAO OOPPI U EOOOAO ET UT 6O AiTii 061 EOUe Eaﬁarﬁo&o@uq%ﬂl‘z
: June 2009 (N=402)

Multiple responses accepted. — Fegfuary s

7 June 2008 (N=404)

7 February 2008 (N=403)

No, not aware of anyissues [83%

4%
4%

4%
We have lower water supplies/shortage/drought % 506

3%
1%

0%

2%
2%
Our drinking water is contaminated/quality issues % 2%

: o 05% 87% of the respondents were not aware of
Lawn watering restrictions e any water supply issues in their
3% community. 4% mentioned lower
1% water supplies in their area, and 2%
s ; 0.5% : Ao
Too much growth/building/construction § 1% mentioned water qualiffisstice:nlhic
1% distribution of responses has not
0% changed significantly during the past
igjg five public awareness surveys.
Ground water is being used/sold as bottled water 1%
0
1%
4%
5%
Other comments 5%

0% 25% 50% 75% 100%
Percent of Respondents

Ulrich Research Services, Inc. Detailed findings: Tables 43 & 44 22



Awareness and Attitudes Related to Water Conservation

MOes t he

1y8 O! 60 £ZAO AO Ui O ETIT xh
Multiple responses accepted.

B R e s

xEAOA AT AO Ui 6O AOETEET ¢

' 20%
The aquifer 1%
] 25%

\\

Respondent 0s Water C

xAOAO AT i A AEOIiebd

. %
The St. Johns River % _
% 49% of the respondents in the January 2010
506 Public Awareness Survey could not say
200 where their drinking water came from, or
0, )
From under the ground (y1°0% could only say it came from a utility. The

same percentage said they did not know
in June 2009.

air OAEA OEAEO
ANOGEZEAOhSG arTl
AT A (T

x AOAO AAI A
OAEA OOEA 3¢
OAEA EO AAI A EOITI

3% cCOi 01 A8o 4EAOA xAO 11 OE
%gjg in the distribution of responses to this
From the ocean 1 question from the June 2009 public
2% awareness survey.
0
Other comments = 2%
5%
—— 1)
. 0
Private w ell T 7
| 16%
0
Don't know L
T 32%
0% 25% 50%
Percent of Respondents
Ulrich Research Services, Inc. Detailed findings: Tables 41 & 42 23



Awareness and Attitudes Related to Water Conservation

\\,

Mndents Feel About the Cost of Water?

1¢8 O$1 Ui O EAAI OEAO OEA AT 60 1 &£ xAOGAO &£ O UI 60 EIT A EO EIT EbBAJ00EEMRh
I june 2009 (N=402)
I February 2009 (N=400)
7 June 2008 (N=404)
7 February 2008 (N=403)
7%
8%
Inexpens ive | 13% 49% of the respondents felt that the cost of
xAOAO &£ O OEAEO EII A
10% OEA i1T11AuU806 R OB DG
OET AopATl OEOAhG AT A ¢ VYT
AobpAl OEOA8S TEE K OE ]
31% significant changes from the findings of
28% the June 2009 survey, the percentage of
Too ex pensive | 27% respondents who feel that the cost of water
| 24% is too expensive has increased steadily
| 18% from 18% in February 2008.
49%
53%
A fair value for the money | 52%
| 48%
| 57%
14%
16%
Does not apply/Don't know | 9%
| 20%
| 16%

0%

Ulrich Research Services, Inc.

50%
Percent of Respondents

25%

75%

Detailed findings: Tables 45 & 46 24



20092010 Results

Long term
Have reduced watering three or more days per week
Have increased watering two or fewer days per week




Household Lawn Watering Practices /
. in Household Watering Behavior

1i68 Q(ix TATU AAUO PAO xAAE Al Ui & OUPEAAIIT U xAOGAO Ui 60 1 AxT ET OEA FEAII

Base: Respondents who water their lawn.

In February and June 2009, the question was: :How many days per week do you typlcally water your lawn in the sprlng and sOrent@

.1 OAd OOEi O Oi 0nnnh OEA NOAOOEIT xAO O(ix i AT U AAUO PAO xAAE Ai
Percent of Households Who

Water Their Lawn

AT A
Uil O OUDPEAAIT I L

% Who Water 2 Days
100% or Less per Week 08 8 BEl OEA Al
68 8 8ET OKIRA opBIEPAOS
AT A 0011 AQg

l 8%
82% 81%  85% ¥ oo Mc’

79%
- 5% 1 76%ﬂ\/°/ 5%
; e

6690669 Trend The January 2010 survey asked respondents how many days
Line PAO xAAE OEAU xAOAOAA OEI OE
i Ty OOOOAUO AOEAA AAT OO xA
O00i i Aoso yl 1T OAAO O |AET
shows the percentage of respondents who watered 2 days
50% per week or less compared to those who watered 3 or
more days per week.

A
O/
O/

The January 2010 survey measured a statistically significant
0 31% drop in the percentage of respondents who watered 3 or
28% more days per week, to 1%.

08 8 8E1 OEA OPOEIC
———— . AT A 0011 AOd
0 £ Statistically
%14% 13% 15% \l significant
0 M 7%M change
% Who Water 3 or / \

More Days per Week DB oBind
0% AT A xE

January June February June January June January June February June February June January

2004 2004 2005 2005 2006 2006 2007 2007 2008 2008 2009 2009 2010
Survey Period

25%

Ulrich Research Services, Inc. Detailed findings: Table 22 26



Public Awareness of Advertising About Lawn Watering

espondents Saw or Heard Advertising on Lawn Watering
0 EAAO OEA AAGAOOEOGEI Ged

18 Q7EAOA AEA Ui O OAA
Base: Respondents who recalled advertising on an unaided or aided basis. Multiple responses accepted.

Television 7%
New spaper 13%
Radio 8%
Whether they recalled advertising on an unaided
Received in the malil 7% or aided basis, the survey asked respondents
where they had seen or heard the advertising.

77% said they had seen television advertising in
the January 2010 survey. 13% recalled

Outdoor/billboard 5%
newspaper ads, 8% recalled radio, and 7%
received information in the mail.

Brochure ] 2%

Other ] 1%

Don't recall ] 2%

50% 100%

0%
Percent of Respondents (N=365)

Detailed findings: Table 38

Ulrich Research Services, Inc.

27
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Research suggested the initiative should:

AProvide factual information about pollution
AClearly state action

AConvey a message of personal responsibility
AHave both rational and emotional appeal
AUtilize multiple media

T ¥reasure

|~



MYRIVER1vol.wmv

/é(L(]Qé 2 dzNJ w A ¢

The St Johns

IT’S YOUR”RIVER ; ridaswater.com

So don't blow lawn debyis
into storm draing

Click here to learn more



